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FACT SHEET: 32 Countries Launch EU's Global Gate\/\{ay: Africa
under a new spotlight

the Partnership for

Atlantic Cooperation The first projects of the EU connectivity inirinri\.'e launched in late 2021 are now

being implemented and consider Africa as a main area of focus.

P European f
Commission @ Engish
Aid, Development cooperation, Fundamental rights

International Partnerships

‘ Home QEGIEENEYAN Countries | Funding and technical assistance v | News and events v | Knowledge hub

Home > Policies > Global Gateway »> Global Gateway projects by region > Global Gateway in Latin America and the Caribbe
Global Gateway in Latin America and the Caribbean

Global Gateway seeks to create a partnership where the public sector of Europe and Latin America
and the Caribbean link up with the private sector to generate business investments to contribute to
wealthier societies to the benefit of all.

O
Atl a n tl C rea c h ? A new ecosystem is emerging around the Atlantic Ocean,

orchestrating a redesign of global data flows and creating a new
geostrategic focus.

The Ocean-bordering states are building a new, common, and
interconnected future based on subsea cable investments, data
centers, satellites, and terrestrial networks.

Satisfying an under-explored & exploited business opportunity & demand

One place to meet the actors of the supply & demand of digital infrastructure of the Atlantic states - where
North & South America, Europe & Africa meet!



https://commission.europa.eu/strategy-and-policy/priorities-2019-2024/stronger-europe-world/global-gateway_en
https://www.whitehouse.gov/briefing-room/statements-releases/2023/09/18/fact-sheet-32-countries-launch-the-partnership-for-atlantic-cooperation/
https://www.welthungerhilfe.org/global-food-journal/rubrics/development-policy-agenda-2030/eus-global-gateway-africa-under-a-new-spotlight

The vast

& under-explored
potential of

the Atlantic
ecosystem..

The pan-Atlantic digital convergence

Digital Digital Pan-Atlantic
Assets Infrastructure Development

53 Atlantic bordering states
1.5+ Billion digital users
More than 30% of the world's GDP

Portugal at the heart of the pan-Atlantic data
traffic flows:

20 submarine cables landing
Directly connected with 5 continents




Event DNA?

01. High-profile event 300+ executives from corporate & government

sectors, and digital infrastructure.

E. o @WD>///“ R 02. Agenda set by Providing the most relevant trends, insights &

atlantic w5« .
convergence  {nwAS independent experts opportunities on the digital demand &

infrastructure

\\L&«\\\\\\\\@“ | | infrastructure of Atlantic region.

03. Impactful Organized as “digital villages” for each
networking area segment of the digital infrastructure to
facilitate high-value networking, discussions &

emergence of new projects.




Ist-edition

venue

-3 October, 2024
Patio da Galé

Lisbon, Portugal

Forum with a digital village
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Digjtal Village
Experience B

on transversal topics.

Main Stage
(300)

Lounge E
area A

v
—_

Digital Village with Secondary Digital Village with

“Market Plans” Stage (80) “Market Plans”
incl. exhibitors’s, booths, incl. exhibitors'’s, booths,
lounge, & catering areas S eco n d a ry Sta g e lounge, & catering areas

for target or market specific topics
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Projection

ATTENDEES

300+

COMPANIES
40% 100+

(o)
20% DECISION-MAKERS

____________________________________________________________ 70%
[st edition

2024 20%

Reach & Attendance - based on inventory of available databases,
partnerships & media investment plan.

SPEAKERS

20% + 30

EXHIBITORS

+20

35% MD, C-level, VP, President, Chairman Egta Ccenters.thyper-scaler gagiers. s terrestrial fib
o : : ge Computing ubmarine cables, terrestrial fiber
35°/° DlreFZtOF, Senior M.anager Internet Service Providers Connectivity Services
20% Engineer, Technician Cloud Service Providers Technology & IT, consulting
15% Consultant, advisor Content Providers Government, Institution, regulator
Network Service Providers Corporate sector (enterprises)

5% Others




LCosystem F

Content & e __

of the
larget group W“‘\ U .

? atlantic
convergence
) nterne
ou
Xchahges

Digital ecosystem around the Atlantic
where companies or institutions
exchange any form of data required by
their business or services.
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Agenda -
o Bridging continents
Structurlng with

QueSﬁOns digital infrastructure

How ready/ woustisthe How to improve
Atlantic’s Digital Infrastructure? the digital connectivity across the
What & WhO Atlantic space? Per continent?
drive the digital consumption & HOW aré We (nter-) connected? * Accessibility
demand in the Atlantic region? ' * Performance & Scalability
* Security & Resilience
Where Al € the gaps & risks? * Sovereignty
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Agenda -
Key thematic

Digital Assets

Digital Infrastructure
Pan-Atlantic
Development

Translating the components of
the pan-Atlantic digital convergence into an agenda

Infrastructure Technologies & trends
Key topics: Key topics:
Data centers, hyper-scaler, Edge Technology Trends, Al, Al-augmented-
Computing, Internet Service Providers, development, augmented connected

workforce, Machine Customers
(custobots)..., Industry cloud platforms,...

Cloud Service Providers, Content
Providers, Network Service Providers,
Carriers, Submarine cables, terrestrial
fiber, satellite operators, Connectivity
Services

Key topics:
Case studies, sectorial analysis &
requirements, ...

Key topics:

EU Global Gateway projects,
regional/governmental digital projects
(focus on Africa and LatAm), market

research, ..
AN AN

Regulatory, institutional Corporate business
& governmental policies

11



Selection
of speakers

(confirmed at 15.05.24)




Why bein
partner of the
Atlantic Convergence

Be recognized as key active
player in the digital convergence
of the Atlantic zone and benefit
directly from its opportunities of
development.

Increase Brand Visibility

Be promoted as a pan-Atlantic digital ecosystem partner

Global Exposure:

- Broad Audience Reach

- Digital Infrastructure Focus
- Americas, Europe, Africa
Multi-Channel Promotion:
* Pre, On-Site, Post-Event

« Maximum Visibility

Reach Your Target Audience

Strategic Targeting:
* Decision-Makers
- Digital Infrastructure Sector

Geographic Focus:
 Vibrant Tech Communities of Americas, Europe, Africa

« Fostering Connections
- Key Players in Region

Thought Leadership

Present a hot topic:

« Showcase Expertise

« Sponsor Thought Leadership
Participate in a panel discussion:
 Valuable Insights for the Event Content

 Shaping Future of Digital Infrastructure
Be part of the event Agenda Program Committee

Network with Industry Leaders

Access to the Event Networking Platform:
 Exclusive networking opportunities

« Connect with decision-makers

Facilitate Connections:

« Forge meaningful partnerships

« Expanding your business reach

13
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convergence

Ml

bridging
continents
with digital
infrastructure

Modules & Packages (in Euro)

Thought Leadership

C-level advisor for agenda

Sponsor's thought leadership articles placement in the event platform
Opener & closer event speech on stage with Founders CEOs

Speaker slot - content under approval of the organizers

One seat in a panel discussion

Media outreach for interviews with international & local media

Branding - Visibility & Awareness

Logo on ALL owned channels (i.e. invitation, website, SoMe, newsletter, emails etc)

Logo on paid media channels - print & digital campaign

Digital communication toolkit personalized with your logo (emails, posts, etc.)

Full access to networking platform - registration list & meeting

Logo in event newsletter to all registrants (e.g. announce newly registrated company etc)
Merchandising & content placement in welcome packs

Branding of the event location with your l0go (e.g. entrance, photowall, conferences & breaks)
3D logo on stage for plenim conference & panels

Sponsors' welcome wall - signature with your logo

Event video footage - featuring your logo | Post event video featuring your logo

Exhibition & Networking

Booth 3x7 with TV, chairs, counter with lounge (extension of booth with table, 6 sofas, drinks)
L-booth 1.5x2 with TV, chairs, counter | XL-booth with a small own lounge area
Dedicated meeting spot for private talks

Free passes for own employees, clients, prospects or partners

Total per Package in €

Founders Gold Exhibitor
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25,000 15,000 7,000




sponsor options

		sponsorship structure



				IOT example				DCD Connect example				Cloud Expo Europe example				DE-CIX launches

				Channels focus				Objectives focus				Process Focus 				Mixed				Revised DE-CIX (draft)				Diamond (1)		Gold (3)		Silver (10)		bespoke

				Diamond sponsor. 70K								platinum sponsor. 15K								Thoughleadership

				Digital branding				Booth all included				Speaking sesion				Branding				C-level advisor for agenda		pre-event		x				-		-

				Website				Booth design and construction				Three 20 min sessions				Communication activities (pre- & post-event):				Thought leadership articles in the media partner channels before the launch event		pre-event		x				-

				Logo 				Passes				One session to be recorded, and produced to be on demand for 3 weeks				Logo on ALL owned channels: invitation, website, SoMe, newsletter, emails				Thought leadership articles placement in the Event platform		pre-event		x		x		-

				use case				Banner impressions 								Logo on media channels: print & digital campaign (LinkedIn, DCD, Capacity, Interglobix, … TBD)				Opener & closer event speech on stage with DE-CIX & EllaLink CEO's		event		x				-

				Press release				Email sponsor				Pre-event benefits				Logo on SOME owned channels: website, thank you email				Speaker slot (content under approval of the organizer)		event		x						bookable for 2000 Euro

				Digital event Platform				Web content				Logo included in:				Digital communication tool kit personalized with your logo (corporate and personal digital banner) 				One seat in a panel discussion		event		x		x		-

				logo in header 				1-2-1 meetings				Welcome message on socials				Event venue & experience:				Panel recording & production - logo signatures at the end of the video		post-event		x		x		-

				banner				Access to online networking platform				Show homepage				Logo on attendees’ badges				Media outreach for interviews with international & local media		event & post-event		x				-

				Push notifications 								Emailings and Show App				Logo on the event branding giveaway bag

				Logo in automatic emails				Thought leadership				Leadgen pack:				Logo on the opening & closing videos

				logo at exhibitor market place				Panels sponsorships 				HTML VIP invite				Name to be mentioned in the opening & closing speech of the event				Branding: Visiblity/awareness 

				inbound and outbound meetings				Speaker				VIP link (only for end user decision makers)				Logo on venue branding Materials (entrance, walls, ceilings & floors)				Logo on ALL owned channels: invitation, website, SoMe, newsletter, emails		pre, during & post-event		x		x

				logo at the event program				Branding				Invitation to 25 your your clients via our telemarketing team				Logo on venue branding screens between conferences & breaks				Logo on media channels: print & digital campaign (LinkedIn, DCD, Capacity, Interglobix, … TBD)		pre, during & post-event		x		x

				Email marketing				Passes				Promotion of speaking sessions on:				3-D logo place on venue				Digital communication tool kit personalized with your logo (corporate and personal digital banner) 		pre & event		x		x		x

				Promotional email				Web content				Socials				Raffle with partner special gifts				Full access to networking platform - registration list & appointment/contact		pre & event		x		x		x

				Logo on the footer of promotional emails				Talks/interview				Visitor newsletter								Logo placement in weekly email alarm to registrants announcing new registrated company		pre & event		x		x

				Social Media 				15-20 min interview				Website				Networking				Merchandising & content placement in Welcome packs		event		x		x

				banner welcome				On-demand difussion								M - Booth with table, chair, backdrop				Logo on venue branding Materials (entrance, walls, ceilings & floors, screens between conferences & breaks)		event		x		x

				banner featured session speaker				Web content				Event benefits				XL - Booth with table, chair, backdrop, 1 screen (?) 				3D logo on plenium stage		event		x				-

				promotional tweets				Debate				Your logo will be show on:				Event attendee passes for own employees, clients, prospects or partners				Sponsors' welcome wall featuring all sponsor logos		event		x		x		x

				use case diffusion on Linkedin & X				45 min discussion with experts and audience				Sponsor thank you signage				List of registrations shared prior to the event				Logo on the opening & closing videos		event		x		x		-

								Passes				You are here board				Special area on the event venue to meet your own clients & prospects				Post-event video footage - logo placement		post-event		x		x		-

				Offline Branding 				web content				Visitor Guide

				Media 								Your speaking session will be shown on:				Visibility				Networking & exhibitions

				Video interview				Networking				The visitor guide				Media outreach for interviews with international and local media				booth 1.5x2 with TV, chairs, counter		event						x

				HQ picture pack stand and congress				Braskfast/Brunch/Lunch Briefing				Theatre signage				Thought leadership articles after the launch event				booth 3x7 with TV, chairs, counter with lounge (privatized & branded extension of booth with table, 6 sofas, drinks)		event		x		x

				Customized sponsorship report				20 guests, 60 min				Show app				Post-event video footage xxxx				Dedicated meeting room for private talks		event		x		x				bookable for 1000 Euro

				Press				passes												Free passes for own employees, clients, prospects or partners		event		10		5		2

				Company info on the media kit				Welcome cocktail				Post Event benefits

				Mention on Press release				3 pases				Data of visitors that pass by your stand

				On site				Closing party 				Data of visitors that accept a connection request via the app												35,000		15,000		5,000

				Logo on hall map				4 passes				Data of visitors that attend your speaking session										130,000.00		35,000		45,000		50,000

				Logo on general show signage				Icebreaker cocktail

				Logo on backdrop of congress rooms				300 guests				*GDPR rules apply

				Food court				4 passes				* Companies must take a stand to be able to contract sponsorship packages



				Networking activities				Visibility/branding 

				C-Level representative in Advisory board				Branding venue decoration

				Passes to the vip Lounge				Wine tasting 

				Lead retrieval devices				Coffebar

				Discount meeting room rental				Meeting room

								2 passes

				Congress & Exhibition

				Keynote sessions

				Use case session

				X Full congress passes

				Xm2 exhibiting space



				Registration/

				Priority assistance at exhibitor desk

				Special price for additional sponsors



				+ additional opportunities





sponsor package final



		DCD Connect example				Cloud Expo Europe example				DE-CIX launches

		Objectives focus				Process Focus 				Mixed				Modules & Packages (in Euro)				Founders 		Gold		Exhibitor		bespoke

						platinum sponsor. 15K								Thought Leadership

		Booth all included				Speaking sesion				Branding				C-level advisor for agenda		pre-event		✔		‒		‒		-

		Passes				One session to be recorded, and produced to be on demand for 3 weeks				Logo on ALL owned channels: invitation, website, SoMe, newsletter, emails				Sponsor's thought leadership articles placement in the event platform		pre-event		✔		✔		‒

		Banner impressions 								Logo on media channels: print & digital campaign (LinkedIn, DCD, Capacity, Interglobix, … TBD)				Opener & closer event speech on stage with Founders CEOs 		event		✔		‒		‒

		Email sponsor				Pre-event benefits				Logo on SOME owned channels: website, thank you email				Speaker slot - content under approval of the organizers		event		✔		‒		‒		bookable for 2000 Euro

		Web content				Logo included in:				Digital communication tool kit personalized with your logo (corporate and personal digital banner) 				One seat in a panel discussion		event		✔		✔		‒

		Access to online networking platform				Show homepage				Logo on attendees’ badges				Media outreach for interviews with international & local media		event & post-event		✔		‒		‒

		Thought leadership				Leadgen pack:				Logo on the opening & closing videos

		Panels sponsorships 				HTML VIP invite				Name to be mentioned in the opening & closing speech of the event				Branding - Visibility & Awareness 

		Speaker				VIP link (only for end user decision makers)				Logo on venue branding Materials (entrance, walls, ceilings & floors)				Logo on ALL owned channels (i.e. invitation, website, SoMe, newsletter, emails etc)		pre, during & post-event		✔		✔		‒

		Branding				Invitation to 25 your your clients via our telemarketing team				Logo on venue branding screens between conferences & breaks				Logo on paid media channels - print & digital campaign		pre, during & post-event		✔		✔		‒

		Passes				Promotion of speaking sessions on:				3-D logo place on venue				Digital communication toolkit personalized with your logo (emails, posts, etc.) 		pre & event		✔		✔		✔

		Web content				Socials				Raffle with partner special gifts				Full access to networking platform - registration list & meeting		pre & event		✔		✔		‒

		Talks/interview				Visitor newsletter								Logo in event newsletter to all registrants (e.g. announce newly registrated company etc)		pre & event		✔		✔		‒

		15-20 min interview				Website				Networking				Merchandising & content placement in welcome packs		event		✔		✔		‒

		On-demand difussion								M - Booth with table, chair, backdrop				Branding of the event location with your logo (e.g. entrance, photowall, conferences & breaks)		event		✔		✔		‒

		Web content				Event benefits				XL - Booth with table, chair, backdrop, 1 screen (?) 				3D logo on stage for plenim conference & panels		event		✔		‒		‒

		Debate				Your logo will be show on:				Event attendee passes for own employees, clients, prospects or partners				Sponsors' welcome wall - signature with your logo		event		✔		✔		✔

		Passes				You are here board				Special area on the event venue to meet your own clients & prospects				Event video footage - featuring your logo | Post event video featuring your logo		post-event		✔		‒		‒

		web content				Visitor Guide

						Your speaking session will be shown on:				Visibility				Exhibition & Networking

		Braskfast/Brunch/Lunch Briefing				Theatre signage				Thought leadership articles after the launch event				Booth 3x7 with TV, chairs, counter with lounge (extension of booth with table, 6 sofas, drinks)		event		✔		‒		‒

		Networking				The visitor guide				Media outreach for interviews with international and local media				L-booth 1.5x2 with TV, chairs, counter | XL-booth with a small own lounge area		event		‒		XL		L

		20 guests, 60 min				Show app				Post-event video footage xxxx				Dedicated meeting spot for private talks		event		✔		✔		‒		bookable for 1000 Euro

		passes												Free passes for own employees, clients, prospects or partners		event		10		5		3

		3 pases				Data of visitors that pass by your stand

		Closing party 				Data of visitors that accept a connection request via the app								Total per Package in €				25,000		15,000		7,000

		4 passes				Data of visitors that attend your speaking session										140,000.00		25,000		45,000		70,000

		Icebreaker cocktail

		300 guests				*GDPR rules apply

		4 passes				* Companies must take a stand to be able to contract sponsorship packages



		Visibility/branding 

		Branding venue decoration

		Wine tasting 

		Coffebar

		Meeting room

		2 passes



























basic tasks 

				Date

				10-12 September 2024

								ownership		situation

				Purpose and Theme of the Congress:

				Clarity of Purpose: Clearly define the purpose of the congress - is it to share knowledge, network, showcase technological innovations or all of the above?				Founder partners		partially defined 

				Define type of event: tickets price, Success KPIs

				Relevant Topic: Choose a topic that is relevant and attractive to the target audience. Make sure it is aligned with the latest trends and developments in B2B technology.				Founder partners		mostly defined 

				Research and Audience

				Understand the needs and expectations of the target market. Conduct surveys and market research to understand which topics are most relevant.				Founder partners, commercial partner		partially defined 

				Target Audience: Identify and understand your target audience - are they entrepreneurs, engineers, developers, decision makers? Tailor content and speakers accordingly.				Founder partners, commercial partner		partially defined 

				Content Agenda 

				Define agenda's structure: geographical/ value chain				Founders partners, 
industry extpert		partially defined 

				Variety of Content: Offer a variety of presentation formats, such as keynotes, panel discussions, workshops and live demonstrations.				Industry expert		not defined

				Expert Speakers strategy: Invite recognised experts in the industry. Rewarded? Make sure they are skilled speakers and able to communicate their knowledge effectively.				Founders partners, 
industry expert 
commercial partner		not defined

				Promotion and Marketing

				Marketing Strategy: Develop branding, communication and sales material 				Founder partners, commercial partner? Event agency? 		Not defined

				Develop maketing strategy to promote the event. Use social media, websites, newsletters and strategic partnerships.				Founder partners, commercial partner? Event agency? 		Not defined

				Media Engagement: Invite relevant media and bloggers to cover the event and increase visibility.				Founder partners, commercial partner? Event agency? 		Not defined

				Sponsors and Partners

				Define sponsor packages 				Founder partners, commercial partner		partially defined 

				Define a sales strategy 				Founder partners, commercial partner		partially defined 

				Seek sponsors and partners to fund part of the event. In return, offer them visibility and opportunities to interact with participants.				Founder partners, commercial partner		partially defined 

				Strategic Alliances: Collaborate with local organisations, universities or companies to increase the credibility of the event and expand the network of contacts.				Founder partners 		partially defined 

				Evaluation and Follow-up

				Ongoing Evaluation: Collect feedback during and after the event to assess participant satisfaction. Use this information to improve future conferences.				?		Not defined

				Follow-up: Establish a plan for post-event follow-up, such as sending presentations and materials to participants, and keeping the community active through social media and newsletters.				?		Not defined

				 Contingency and Crisis Plan

				Contingency Plan: Prepare a contingency plan to address potential problems, such as last-minute cancellations or technical problems during presentations				Founder partners 		Not defined

				Emergency Team: Have a dedicated team to handle crisis situations, such as public health issues or technology emergencies.				Founder partners 		Not defined

				Logistical Planning

				Location: Choose a venue that is accessible and appropriate for the size of the event. Make sure there are sufficient facilities for participants and speakers.				Founder partners, 
event agency 		partially defined 

				Logistics: Plan logistical details, including registration, accommodation, transport and catering.				Event agency 		not defined

				Technology: Ensure that there is a solid technology infrastructure to handle presentations, demonstrations and connectivity for attendees.				Event agency 		Note defined 





				Event Branding

				Develop the image arround the event. Website (event platform page), merchandising, social media templates, event branding items (credentials, lanyards, banners, identification on stands, photowall, sponsorwall, powerpoint presentations + background image, etc) 

				Negotiate produtions and coordinate with suppliers 

				Event Platform

				Select a event platform. 						swapcard/Cvent/beamian		https://beamian.com/pricing/

				Create the home page look and feel according to event creativity and branding

				Permits

				Evaluate all necessary permits and procceed accordingly to comply with all requirements (noise, police, firedepartments, additional security staff)				event agency

				Transfers and travel details

				Coordinate travel and accomodation details for VIP Guest and Speakers				travel agency				osiris.pt

				coordinate transfer for side activities for visits to Sines VdG CLS and Start Campus				travel agency,
event agency

				Side Event - Networking

				define the event activity and manage the necessary details (Boat, catering, transfers/UBER)				event agency

				Staff and Logistisc

				Secure the necessary staff  - hostessess				event agency

				Contact, manage and coordinate logistics: sound/lights/video/photo team, hotessess, transfers				event agency

				Contact, manage and coordinate catering team: welcome cofee, morning break, lunch, afternoon break				event agency

				Contact, manage and coordinate stands and furniture logistics (before and onsite)				event agency







https://beamian.com/pricing/

Sheet1

				Sponsor

				Visibility & awareness





Summary of current costs

				Lisbon Event: 

				Date: 10 - 12 September 2024								Exchange Rate								PENDING OF UPDATE COST FROM THE AGENCY - AT THE MOMENT ALL THESE COSTS ARE RELATED TO THE HOTEL OPTION AS VENUE

				Address: 								US$		Euro

				Quantity of people:

				Goal		300

				Target 1 week before event

				Final attendees



												US $		EURO								300 PAX

				Expected attendance		Qty		Unit		Total				300				% Weight

				Event location: all included for estimated people						0.00		0.00		96,100.00				39%

				Location										9,600.00				4%

				Technical equipment & ambience										47,800.00				20%

				Food & Beverage:										38,700.00				16%				***

				Event Signature:										21,500.00				9%

				Event materials:						0.00		0.00		19,787.00				8%

				Event materials Stormproductions		1								1,687.00				1%

				Other materials		1								5,000.00

				Giveaways		300								3,600.00

				Videos		1								8,000.00

				Others		1								1,500.00

				Other costs:						0.00		0.00		30,400.00				12%

				Other costs Stromproductions		1								15,040.00				6%				***

				Presentation designs		1								2,200.00

				Other costs - lounge areas, headsets for the conferences, etc										13,160.00

				Other costs II:						0.00		0.00		33,150.00				14%

				Other costs Stromproductions (Networking events)		1								33,150.00				14%				***

				Media Promotion:						0.00		0.00		20,500.00				8%

				DCD		1								10,000.00

				Local Media 1 LatanAmerica		1								2,500.00

				Local Media 2 LatanAmerica		1								1,500.00

				Local Media 1 Africa		1								2,500.00

				Local Media 2 Africa		1								1,500.00

				Local Media Portugal		1								2,500.00

				InterGlobix		1								0.00

				Total (+10%)						0.00		0.00		243,580.70		0.00		-40060				812		Goal





														Scenario 1		Scenario 2		Scenario 3: 7 Sponsors

				Sponsorship contributions + Ticket Sales								0.00		186,250.00		130,000.00		161,250.00

				Diamond		1		35,000.00				0.00		35,000.00		35,000.00		35,000.00

				Gold  		3		15,000.00				0.00		45,000.00		45,000.00		45,000.00

				Silver		10		5,000.00				0.00		50,000.00		50,000.00		25,000.00



				Event tickets - Full Price		125		450.00						56,250.00		0.00		56,250.00



								Total Net Cost DE-CIX						57,330.70		113,580.70		82,330.70







				Before with Dinner		294,412.00								108,162.00		164,412.00		133,162.00

				Afater withour Dinner		243,580.70								57,330.70		113,580.70		82,330.70
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g@nﬂg Bespoke Sponsor Packages

Welcome /

closing cocktail
TR

Networking

Lunch Area
— T

Coffee Break
Stations

Lounge Area

e

- Branding at the
Cocktail with company
logo, marketing
materials &
merchandising

- Company logo &
profile on event
sponsor’'s page

- 3 delegate passes

- Sponsoring of the 2-
Day lunch with
company logos,
marketing material &
merchandising

- Company logo &
profile on event
sponsor’'s page

- 2 delegate passes

- Branding at the 2-3
stations with company
logo, marketing
material &
merchandising

- Company logo &
profile on event
sponsor’'s page

- 2 delegate passes

- Branding at the 2-3
Lounge areas with
company logo,
marketing materials &
merchandising

- Company logo &
profile on event
sponsor’'s page

- 2 delegate passes

20,000 €

15,000 €

15,000 €

15,000 €
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»7%% - Bespoke Sponsor Packages

Panel Discussion

R

Charging Stations

R

Water Stations

« Positioned as exclusive
sponsor of an existing
panel

- Exclusive branding on the
panel discussion and on
marketing promotion

- Company logo & profile
on event sponsor’s page

- 2 delegate passes

- Charing Stations to be
located in a high traffic
area

- Branding at the stations
with company logo

- Company logo &
profile on event
Sponsor’'s page

R

Meeting
Room Areas

— T —

8,000 €

« Water Stations to be
located in high traffic
area

- Branding at the stations
with company logo and
own sponsored bottles

« Company logo &
profile on event
sponsor’'s page

8,000 €

5,000 €

- Mobile Meeting Space

for 2-4 people

- Company name sign

provided

« Company logo &

profile on event
sponsor’s page

- 2 delegate passes

5,000 €

17



Partners, Sponsors & Exhibitors

*5 founders
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CO m pa ﬂ I eS (attendees confirmed at 17.05.24)

1. ADRAL 31. Digital Realty 61. Inter.link GmbH 91. SemMapas

2. AFR-IX Telecom 32. Digitize.technology 62. InterLAN-IX 92. Siportal Srl

3. aicep Global Parques 33. Dimension Data Nigeria 63. IPXO 93. Somos Internet

4. aicep Portugal Global 34. Dokutech Translations 64. Islalink 94. Sparkle

5. Airbeam SRL 35. Dstream Group 65. JTF SMART Cables 95. Start Campus

6. Aire networks 36. e& Etisalat Europe 66. Level/ 96. SubSea Networks

7. Altice Portugal 37. Edgoo Networks 6/. Lyntia 97. Technology Service Providers Kenya
8. Amazon Web Services 38. Edge Connect 68. Macarne LLC 98. Telecom Egypt

9. Ambassy of Belgium 39. Edge energy/Merlin 69. Medusa Cable 99. Telefonica

10. ANACOM 40. Elea Digital 70. Megaport 100. Telespazio

1. Anexia 41. EllaLink 71. Merlin Properties 101. Telxius

12. Angola Cables 42. Embajada argentina 72. MIX 102. TOP-IX

13. Ascenty Data Centers 43. envia TEL GmbH 73. Naquadria | PCIX 103. Transatlantic Leadership Network
14. ASN 44. Envictus Networks 74. Nexop BV 104. UAB Melbikomas

15. Asteo 45. ESpanix 75. NetAutomate 105. UNITEL S.A.

16. AtlasEdge 46. Equinix 76. NHM - SRL 106. Univ. Autbnoma de Lisboa

17. Axion 47. Fastly, Inc. 77. NJFX 107. United DR Congo

18. Bayobab 48. FCCN 78. Nokia 108. VdA - Vieira de Almeida

19. BR Digital 49. GITGE 79. Nova University of Lisbon 109. Vertiv

20.Cabase Argentina 50. GNS/CNCS 80. ONK 10. Virginia Tech

21. Cabo Verde Telecom 51. Golden Cloud 81. PAIX Data Centres M. Virtual Technologies & Solutions
22.Cameroon Telecom 52. Grupo BBF 82. PEASEC TU 112. Vtel

23. Cambridge Consulting 53. Hringidan ehf / Vortex Inc 83. PLMJ] Law Firm n3. ..

24.Cloudflare 54. ICANN 84. PortugalDC

25.Cogent Comm Inc 55. Inovar 85. Qyitta Data Center

26.Colt Technology Services 56. Infinera 86. Rack Centre Limited

27. Comtech SA 5/. Inflorescence Media Ltd 87. Rentaload

28.Cunning Systems 58. Inesctec 88. REN Telecom

29. CVWORLD Connect 59. Interfiber 89. RIPE NCC

30. DE-CIX 60. InterGlobix 90. Sabi Networks Limited
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http://www.atlantic-convergence.net/
https://www.de-cix.net/en/atlantic-convergence/registration
https://www.de-cix.net/en/atlantic-convergence/registration

contact Us

Pablo Elespuru
SrManager Siralegic Marketing Projecls
pablo.clespuru@de cix.nel

Michael Vasseur
Head of Global Marketing Services
Michael Vasseurade cix.nel

info@atlantic—convergence.net

allamicconvergence.nel

:::::::: ce
{
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http://www.atlantic-convergence.net/
mailto:pablo.elespuru@de-cix.net
mailto:Michael.Vasseur@de-cix.net
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Thank You!

EllaLink
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